[bookmark: _GoBack]English 511 AC: New Media Studies
Winter Term 2012

Ms. Susan Greenberg
Period 3: T, Th double (in PACC), F/Bullfinch 7
sgreenberg@andover.edu 
Mobile: (973) 204-4495

I will be available in Bulfinch (either the lounge or Room 7) during conference period on Tuesdays and Thursdays. For other times, please email me for an appointment. 
me·di·a: (noun) a means of effecting or conveying something; a channel or system of communication, information, or entertainment (merriam-webster.com)
Course Overview
	New forms of media are evolving with dizzying speed, yet their essential function—to inform, engage and entertain—remains unchanged. In this class, students will examine the production and consumption of both traditional and new media, with particular emphasis on news and information, communication and social change, and entertainment and consumer culture. 
	This course will run like a college seminar. We will read excerpts from a variety of texts as well as articles and blogs, and students will be expected to juggle multiple topics at once. Because a primary goal of this course is to facilitate a meaningful transition from high school to college and beyond, students will be expected to fully engage with the material, to work independently, and to present regularly to the rest of the class. To succeed in this course, you will need to be a self-starter; to take charge of your work and your education; to juggle several simultaneous assignments each week; to read actively with a critical, curious, enthusiastic eye and ear; and to work consistently on establishing your own voice so you can participate most effectively in the global conversation. 

Expectations
	Students should expect daily homework—some combination of reading, writing, viewing and/or listening to the media. As part of your homework, you will be expected to read a minimum of three news sources daily, and to come to class ready to share observations, connections and opinions about what you have read. In addition, you will write twice weekly, mostly in the form of your own blog. Once we get up and running, you will post on Tuesdays and Fridays. The blog should consistently demonstrate thoughtful, well-crafted writing. Each post should be between 350 and 500 words. Topics may be assigned, or open, depending on the week. Late posts will be penalized. 
	All students are expected to participate fully in discussion and other classroom activities every day, and to treat other students with care and respect. Your classmates are your colleagues, your support network, and your partners in learning; you will gain as much from them as from me or the readings. 
	You are expected to be present and on time every day. Please do not be late.  If you know you are going to be absent, please let me know as soon as possible. If you miss a class, it is your responsibility to contact me immediately via email and find out what you missed, and how to make it up. 
	Please do not bring electronics to class, unless specifically noted otherwise. We will meet in the PACC during our double period on Thursdays. The other days, a notebook and pen should suffice. You may also want to print out and bring to class the readings for each day. All cell phones must be turned off and put away during class.
	Please check PAnet regularly for announcements, assignments, emails, postings, etc. 

Grading
Your course grade will be based on: 
· daily preparation of reading assignments
· participation in class discussion (speaking, as well as listening respectfully to your classmates)
· your media studies blog
· in-class writing (formal and informal)
· group presentations and projects
· your engagement and contribution to a collaborative scholarly vibe
· improvement over the course of the term

Academic Integrity
	It is expected that all work produced for this course will be the original work of the student alone. The goal of this course is for each student to develop her or his own critical understanding of the readings, and to develop his or her own writing skills. Do not present the ideas or work of other people as your own. 
	Students are not permitted to consult any outside critical materials for the work of this class. Please do not seek the help of parents, friends, house counselors, advisers or others outside our classroom or the P.A. academic support program, and if you do so inadvertently, please be sure to note it in your work. You may seek help any time from your New Media Studies classmates, the Writing Center, me, other teachers at P.A., or the Academic Skills Center, and I encourage you to do so. Any help you receive must be clearly acknowledged or cited in writing on the assignment.  
	Please note that academic dishonesty violates the core values of our community, and will be addressed as a serious disciplinary offense.
	Students should cite sources for all textual evidence and other references according to MLA style, and you should always include a Works Cited with your written work. For details of MLA style, please consult the Pocket Style Manual by Diana Hacker, or the MLA Handbook for Writers of Research Papers. The OWHL has provided a guide online as well.  
	If you have any questions about academic integrity, please ask me or consult the Blue Book. Remember: It is far better to credit someone unnecessarily than to fail to credit. 









Rough Schedule of Course 
(subject to change)

Week 1: January 4-6: WHAT IS MEDIA? HOW DO WE USE IT? 
Th Jan 5:	In class:	Introduction; tour of our media selves
		HW: 		--Watch Marshall McLuhan videos on YouTube
				--Read Palfrey “Born Digital,” intro and Chapter 1 (on BB)
				--Go 24 hours without going on your favorite sites; keep 					diary
Fri Jan 6:	In class:	Marshall McLuhan; What message is today’s media? 
		HW:		--Watch NY Times Year in Pictures plus one other site’s. 					Write one page response.
				--Read Intro to “Convergence Culture” by Henry Jenkins, pp 					1-24 
				---Read “Sex Education Gets Directly to Youths, Via Text” by 					Jan Hoffman, NY Times 
				--Read Shirky/Starkman debate on Future of News (on BB)

Week 2: January 9-13 PUTTING THE “NEW” IN OLD MEDIA
T Jan 10:	In class: 	New vs Traditional, young vs old, word vs image
		HW:		--Read NY Times three-part series, “Punched Out”
Th Jan 12:	In class:	Covering news: politics, breaking news, natural disasters
		HW:		--Read ”How News Consumption is Shifting to the 						Personalized Social News Stream” by Vadim Lavrusik
F Jan 13:	In class:	The “Me” Digest; Reporter as Renaissance Woman
		HW: 		--Read “How the NY Times Learned to Stop Worrying and					Love the Blog” by Jennifer 8. Lee 
				--Read “Why I Blog” by Andrew Sullivan, in The Atlantic
				--Set up your own blog! First post due Tuesday

Week 3: January 16-20 BLOGGING
*SPECIAL CLASS: Sunday, Jan 15, 4:30-6 in Kemper Auditorium (in place of class Thursday) Presentation by NY Times video journalist Sarah Kramer
NO SCHOOL MONDAY, MLK DAY
For your workshop, consider attending Peg Harrigan’s MLK master class with Sarah Kramer: The Art of the Interview, Learning the basics of collecting documentary audio.
	“Join Emmy Award winning New York Times multimedia journalist Sarah Kramer 	for a workshop about interviewing and telling personal stories. At a time when 	many are broadcasting their lives  -– blogs, YouTube, Facebook, 140 characters on 	Twitter-- there is all the more hunger for the well-crafted personal narrative. Learn 	what questions to ask, how to make someone feel comfortable, and how to 	recognize the story.  We’ll watch some pieces which do it well  -- think funny, honest 	and surprising -- and discuss them.  Finally, we’ll interview each other, in a fun, no 	pressure way to see just how much you can learn about someone by asking 	thoughtful questions.”                                                     
T Jan 17	Blog post due; what makes a good post? Workshopping our blogs
		HW:
Th Jan 18:	NO CLASS (Sunday prior instead)
		HW:		Write blog post
F Jan 19:	IN CLASS: 	Blog posts due
		HW: 		--Read “The Rise of Facebook Nation” by TK, on Salon.com
				--Set up Twitter feed if you don’t already have one; follow a 					minimum of 50 people—in addition to each other--and at 					least 10 reliable “legacy” news sources

Week 4: January 23-27 FB/TWITTER/YOUTUBE
T Jan 24 	IN CLASS:	FB and Twitter as news sources: 
				Top 10 Twitter Trends of 2011 				
				Blog post due
		HW:		 --Live Tweet 
				--Read “Please Stop Sharing” by Timothy Egan, NYT 						Opinionator
Th Jan 26	IN CLASS:	YouTube video Assignment
		HW:
F Jan 27	IN CLASS:	Blog post due
		

(More detailed syllabus to follow)

Week 5: January 30-Feb 2 THE BEST OF THE REST: Digg/Delicious/Diigo, Tumblr, Stumble Upon, Four Square, Linked IN, Google Plus, etc.
T 		Blog due
TH:		Group Presentations 
F		Blog due

Week 6: February 6-10 NEW MEDIA AS TOOLS OF SOCIAL CHANGE
T		Blog due
Th 	
F		Blog due

Week 7: February 13-17 NEW MEDIA ETHICS
T		Blog due
Th	
F		Blog due
Sunday: Oscar Night! 

Week 8: February 20-24 ENTERTAINMENT
T		Blog due
Th		YouTube assignment due; commence hit-mongering!
F		Blog due

Week 9: February 27-March 2 SYNTHESIS ACROSS PLATFORMS
T		Blog due
Th
F		Blog due

Week 10: March 5-9
Final class meeting: 
Thursday, March 8: 1-2:30

